TRUEBRIDGE CONTENT MARKETING SYSTEM

Customer
Engagement that
Drives Sales
Multi-Channel Lead Generation

The 3-Part Process that Drives Cross-Sell Revenue
The Truebridge system combines educational
content, a multichannel delivery platform and
personal connections. It increases share of wallet
through more effective cross-selling.

Institutions have known that there are significant
untapped revenue opportunities inside their
customer base, but realizing those opportunities has
been a challenge. The Truebridge Content Marketing
System makes it much easier to identify selling
opportunities for everything from deposits and loans
to investments, insurance and trust.
The cost is low, the impact is high and the whole system
can be up and running within four weeks.

3.
PERSONAL
CONNECTIONS

Face to Face Dialogues

3 elements leveraging what you have in place to
create a powerful lead generation system.
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What Is Content Marketing?
A “sell by teaching” approach to marketing that
provides customers with educational content to help
them make better financial decisions.
• Leverages branch and digital channels to engage
customers in dialogues
• Generates sales leads across multiple business
lines

Why Is It so Powerful?
People want help. They will buy from the one who
provides the answers.

What Can It Do for You?
As technology reduces personal interactions, content
marketing can generate the emotional engagement
that is so important to building share of wallet and
increasing customer profitability.
It can generate sales leads for many retail and
business product lines.
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Leveraging What’s in Place to Drive More Sales

Deposits
Loans
Branch

Mortgage
Small Business

Digital
•
•
•
•
EDUCATIONAL DELIVERY PLATFORM
• Hundreds of topics
• Branded to you
• Integrated into your website
• Fully compliant
• Uncovers needs to engage
individual and business customers
• Steers people to the exact person
who can help

Website
Mobile
Email
Social

CHANNEL ENGAGEMENT
Leverage your competitive
advantage: Your frequent and
multiple customer touchpoints.

Investments

Insurance
Trust
PERSONAL CONNECTIONS
Put yourself in place for crossselling more products and
services before the competition
arrives.
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How It Works

Content on hundreds of topics will be integrated into
your website in the form of a Financial Answer Center
(FAC) for individuals and a Business Answer Center
(BAC). Everything is customized to your brand so that
users see you as their source for answers.
• Answers – easy to understand and easy to find just
when they’re needed
• Interactive Content Finder – quick profile pulls up
topics that may be important
• Stories – real life stories help people see needs
that may not be apparent
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2.
CHANNEL
ENGAGEMENT

Branch

We make it easy for frontline employees to
generate leads without leaving their
customer service role.

Website
and
Mobile

Multiple links are integrated throughout
your website and your answer center
content is formatted for easy access
through mobile devices.

Email

Email campaigns and newsletters can
drive customers to find content relevant to
them.

Social

Content can become an important part of
your social media voice through Facebook
EduPosts and Twitter EduTweets.
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One of a Series of
Customized Guides
•

•

•

Downloadable Quick
Guides feature the contact
information of the exact
rep who can help
Dozens of Quick Guides
cover topics that are
important to customers
Reps are notified when a
user downloads a guide,
generating a lead

Representative Page
•

•

Content Pages
Each content page provides direct access to the
exact representative who can help with the
customer's needs. Customers are invited to
initiate contact by providing their phone or email.

•

Each Answer Center page is
linked to a dedicated sales
rep
Includes a picture, benefit
statement and rep contact
information
Customers can opt to
request contact through a
simple form
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Drives Revenue

Low Cost / Low Risk
✓ Sold as a monthly subscription

What’s a sales appointment worth to you?*
If one in three sales appointments buy and the average
Net Present Value (NPV) of sale is $2,000, then the
value of a single appointment = $660.
*Make your own assumptions using our ROI Calculator
(http://www.truebridge.com/calculator/).

✓ Easy setup process
✓ No disruption to your workflow

Potential Revenue/Branch/Month
$10,000

✓ High ROI

$9,900

$9,000

✓ Fast deployment
✓ Platform compatible

$8,000

✓ Fully compliant

$7,000

$6,600

$6,000
$5,000

✓ Professionally developed and maintained
by a top CPA firm

$4,000
$3,300

$3,000
$2,000
$1,000

$1,320
$660

$0
1
2
5
10
15
Number of Appointments/Branch/Month

Cost per
Branch per
Month
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Want to learn more?
Come and see how easy and
effective the Truebridge
Content Marketing System is
first hand. Contact us to get a
personalized demo.

Setup and Support
We assign all new clients with an account manager who will
guide you through the setup process and provide you with
continuous support, including tracking and reporting.
Setup
Setup is easy and fast. You can be up and running within a
month. There will be no disruption to your workflow.
Support
Branch - Ongoing training webinars teach frontline
employees to use the Truebridge system to generate leads.
Digital - "Best practice" webinars highlight important
strategies to help you get the most out of your Answer
Center, providing new ideas for generating leads.

info@truebridge.com
www.truebridge.com/demo
617-956-5020

About Truebridge
Truebridge provides financial institutions with an allin-one content marketing system. The system was
created by former senior executives from Citicorp and
Fidelity Investments with extensive experience in crossselling.
You can check us out on Twitter (@Truebridge), online
(truebridge.com), or join our Content Marketing for
Financial Institutions group on LinkedIn.

